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RESUMO

Este artigo visa analisar, sob a 6tica do design emocional criado por Donald A.
Norman, as corridas de rua, caracterizadas aqui como imersivas. Essas corridas,
com tematicas presentes no cotidiano dos participantes — como quadrinhos,
mudsicas e filmes —, tém direcdo de arte bem elaborada e cenografia interativa,
diferentemente das corridas convencionais voltadas para corredores profissionais.
0 intuito deste trabalho é analisar como os conceitos de design emocional -
visceral, comportamental e reflexivo — sGo adotados na direcao de arte desses
eventos como ferramentas estratégicas para a construcao de lacos emocionais e
afetivos entre corredores e marcas. Para isso, observamos trés corridas imersivas
realizadas na cidade de Sao Paulo entre 2015 e 2017: a Star Wars Run 2016, a Marvel
Run: Desafio Vingadores 2015 e a Disney Princess Magical Run 2017.
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ABSTRACT

This article analyses, from the perspective of emotional design, a concept created
by Donald A. Norman, road running events characterized here as immersive. These
races, with themes familiar to the participants lives, such as comics, songs and
movies, have great art direction and interactive cenography, unlike races designed
for professional runners. The purpose of this work is to analyze how the concepts of
emotional design - visceral, behavioral and reflective — are used in the art direction
of these events as strategic tools for building emotional and affective bonds with
brands. To do that, we observed three immersive races that took place in the city of
Sdo Paulo from 2015 to 2017: Star Wars Run 2016, Marvel Run: Desafio Vingadores
2015 and Disney Princess Magical Run 2017.
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